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Institutional
= Sysvision in World
= Markets and Skills - Acting
= Partners in Brazil and Portugal
= Highlights Sysvision
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< Lisboa, Portugal

Boavista Office

Estrada de Paco de Arcos,

66 e 66-A Sala 1-19/20
2735-336 - Cacém — Portugal

Email: sysvision@sysvison.pt

Sao Paulo, Brasil

Av. Doutor Cardoso de Melo, 1.470
Conj. 704/705 - Vila Olimpia
04548-005 - Sao Paulo — Brasil

Email: sysvision@sysvison.com.br

Fribourg, Switzerland
Bd Pérolles 93

CH - 1705 Fribourg

Tel : +41 26 422 16 00
Fax : +41 26 422 16 01

E-mail : contact@fricopy.ch
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Sysvision in World

< A Success History s Officesin
< 15 years of positive results <  Lisbon, Portugal
%  Case Study within the Portugal Telecom Group Edificio BelaVista Office, Sala 1-19/20
%  85% of our Clients are Satisfied or very Satisfied o .. Estrada de Pago de Arcos, N2 66 e 66-A
) ’ P 1600-079 = Lisboa= Portugal
%  Fundedin 2001 {:’ > Email: sysvision@sys:vig)n.pt
“ Fribourg o
- @

°,
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X Structure

.

< More than 100 professionals Lisbon & T4,
< 40 M Euros of Sales

.
o

Sao Paulo, Brasil '
Av. Doutor Cardoso de Melo, 1.470
,  Conj. 507/508 - Vila Olimpia

Comprehensive expertise in the A ) 04548-005 — S30 Paulo — Brasil
Information Technology 7

X3

o

Email: sysvision@sysvison.com.br

< Consulting in Informations., Luanda
Technologies ' ~— @
% Systems Integration | \' Maputo <  Fribourg, Switzerland
< Business Intelligence * ® Bd Pérolles 93
% Outsourcing . y CH - 1705 Fribourg
<  Offshore , e Tel : +41 26 422 16 00
Sdo Paulo
J Fax :+4126 422 16 01

( J E-mail : contact@fricopy.ch
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http://www.timbrasil.com.br/home.asp
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Source 01

Source 02

Source 03

Source 04

Source 05

Strategic

Dashboard

Risk Score

Billing Stock Finance Risk tAccoun
p

Sales rocure | ru freight DRE
ment

Warehouse

Rentability
Segmentation

ETL

Extract
Transform
Load

ODS

Staging Area

OLAP
Reports

Data Mining
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Experienced professionals in

Business Intelligence Tools

e ETL
e Reporting

Business Intelligence Methodologies

Business Intelligence Best Practices

Data Modeling

Data Management
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Sysvision Core Competences

Technical skills

Reporting Tools

Microstrategy

Mm Microsoft SSRS

Oracle OBIEE

Business Objects

Qlick View
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Sysvision Core Competences

Technical skills

Integration Tools:

Informatica PowerCenter

b A 4
Mm IBM DataStage

Microsoft SSIS

Talend Open Studio

Oracle Warehouse Builder
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Technical skills

Databases

Microsoft SQL Server

L,

Informix
MySQL

PostgreSQL
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Technical skills

Programming Languages

L,

Unix Shell Scripting
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Business Intelligence

Systems Integration

Data Quality
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Information is the most valuable asset of any organization.
The market is constantly changing and the environment contains many facts
and variables that must be quickly identified and analyzed to ensure agile

decision making, reasoned and correct.

The challenge is to take full advantage of investments in the enterprise

resourcing planning (ERP), customer relationship management (CRM),

supply chain management (SCM), among others, through good management

and use of information solutions with business intelligence (BI).
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We provide to our clients a complete process of implementing

business intelligence solutions. Since the design of the

~— functional model with client, deploy the dimensional model,
/ development of mappings for data extraction (ETL), analytical

reports and dashboards in web and mobile views.
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Business Intelligence Services

Bl Solutions Bl Consulting Services

ETL Process Business

End-’g:-End Reporting Dlmzr;smn Design and | Requireme

) ion .
Solutions SEl Modeling Implgment nts
ation Definition

Training
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Knowing that data quality is an essential factor for business success, we offer

solutions to capture, scan or clean batch of addresses, geographic
coordinates placement, identification of existing duplicate data and solutions

to complement of the existing data.

Makes definite corporate sense to thoroughly cleanse any data prior to
storing it in a secondary site, such as a data warehouse, and utilizing it in the

decision-making process.

Clean, useful and accurate data translate directly to the bottom line for most
companies. It represents the added revenues that are realized when
businesses correctly model and track their customer relationships, product or
service preferences. Analyses performed using data warehouses containing

flawed information will lead to flawed strategic decisions. 5"15 o
Jisian
International



Data Quality Services

Data Quality Data Quality
Solutions Consulting Services

. . Data Data
Cleansing DIRCIEEE Data I.)at‘? . Completen J Consistenc
on Accuracy Availability oss .
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We have the knowledge to properly integrate disperse databases
and applications into an organized single source data repository.
The information in this repository will assist your company, not
only with daily operational activities, but also with strategic future

planning.

We maintains expertise in both data integration and Extract,

Transform and Load (ETL).
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System Integration

Legacy
Systems

Systems
Integration

. Databases
Services

Big Data
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Outsourcing is the new global reality. Worldwide organizations are
focusing on what they do best, leaving the IT department under
the responsibility of specialized companies.

But for your organization to get all the benefits of outsourcing, it is

necessary to choose a reliable partner.

We have experience in outsourcing projects for business

intelligence and data integration.

The direct benefit of this process is the reduction of operating

costs.
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Immediate access to
Cost optimization technology and
knowledge

Supply internal

Risk reduction :
technical gaps

Focus on core
business
competencies

Flexibility to respond
to changes




Deliver

Turn-key project Outsourcing As a service with SLA

= n u =
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Transactional ETL Process Data Analytical
Systems Warehouse Systems

BUSINESS

PERFORMANCE

INFORMATION INTELLIGENCE INOVATION




-

Dashboards

Provide visually compelling,
executive views of KPIs

High Performance

 Efficiently access petabytes of
data on multiple platforms,

including Hadoop Enable quick insights into real-

Cover the full-spectrum of time data
business intelligence needs in

one seamlessly integrated

Highlight red zones, such as
inventory, sales, and margins
for quick action

S —

Data Discovery

* Experiment with dozens of
unique and insightful
visualizations to find patterns,
trends, and relationships

* Find meaning in otherwise raw,
hard to understand data

* Share your insights with
colleagues wherever you are
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Increasing Analytic Sophistication & User

7 Different Uses of Business Intelligence

}

o

HIGH PERFORMANCE

o; Advanced Analysis (Predictive/Statistical) ANALYSIS
Eé Data Exploration, Visualization & Geospatial
eﬁ OLAP (Drill, Pivot, Slice)
o 5\ REPORTING
v’% "d‘“ Reporting
&
> —
e /2> Scorecards & Dashboards MONITORING
o -
g Z i\
g
- #22  Alerting & Proactive Notification

Transaction Services

-

Increasing Number & Range of Users

Information Analysts e Business Managers ® All Workers e Extranets e Customers
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Reports Analytics  Dashboards

Demographic Data

49

Social Graph

3

Interest Graph

Multimedia

platform

Business
Intelligence

Transaction

B O

IT Services Hardware Software




1/

S5 isic Bl Concept

iz Response Power and e Culture Change

"Show me what is important"
(Exception Reporting)

"Let me see the details"

(Drill Down)

"Let me change my point of view"
(Drill Down)

"Let me see other information”
(Drill Across)

"Show me the best and the worst"
(Ranking)

"Let me compare with previous years'
(Comparative Analysis)
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REVENUE PERFORMANCE FORECAST MicroStrategy
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Clients Geografical Analysis

- Client Locating with Geocoding
-Billing data

-Geographic Segmentation of Clients Ssssmm s IRk DEERegion AndEls
Profitability Zones B .

-Product Penetration Assessment
-Correlation and statistical indicators

= Integration with DeCIS40ﬁ SUppm‘Tw 15~-.-,M L .

Systems(BI) : G A S i o g
tem/) o | g el Blger TS
X @ 3es Sorocabe
mmm e e oo EE T g W ()
- Geographic attributes as dimensions of analysis Braa BB - AP =" e Q o
= = o Ragecece 5:‘;«2:““;” Py @ e
- Spatial aggregation and Data Mining B e T AR s e - ]
o M""‘_ v ,......,. = M 5 ;
m & Sor . 5 57
Canol . ool
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Support Tools

Information Bases

Description

Campaign
Management

Value-added informatfom————
Business Alignment

Marketing
Automation

Profile
& Segmentation

Clients
Data Mart

Integration with
Channels and
Sources

U

S o

Outcomes & Return

Profile & Segmentation

Clients Data Mart

Data Warehouse, integration with
contact channels and other sources

U

Key Performance Indicators for
control and management of the
campaign management process

Campaign results information
and campaign financial /
operational return

Profile
Information & behavioral cust
omer segmentation

Clients aggregated
information structured
in the client-centered model

Information from channels
Integration

22/02/2015 I




Growth at all costs

Focus
on clients
Acquisition

- Aggressive
acquisition of new
clients

-Battles for gross
margin add share
through competition

Decelerating growth

Focus
on Acquisition and

Churn

— Continued focus on
acquisition

- Increased emphasis
on client retention

Mature Market

Focus on all the Value
Levers in Client Lifecycle

Brand Consideration
Acquisition expenditures
Usage stimulation

Serving cost

Product/rate Migration
Cross-selling and sales increa:
Adjustment Credit

Contract renewal

Churn Management
Unpayable debt management
Win-back

e Brazil e Western Europe
e Argentina e USA
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‘1.Investiiate > iz.standardize> \ 3. Enrich > ‘ 4, Matchini > \ 5. Survival >

Service Oriented Architecture

Understand | Cleanse | Transform | | Federate

©O | O 6 | O

Discover, define, Standardize, merge, Transform and enrich Virtualize access to

~ model, and govern and correct information information disparate information
information quality and

structure

Integrated Metadata Management

Parallel Processing

Connect » Content

©

Access, publish, and replicate information
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Sysvision Portfolio

N C

mn

Mobile Telecom
Operator

Portugal

Business Intelligence Maintenance and Evolution

Sysvision participate in several initiatives in TMN Business Intelligence Department.

Project Objective:

Respond to requests for maintenance and evolution of the Department of Business
Intelligence TMN

Main tecnhologies involved:
*|BM DataStage
*Informatica PowerCenter
*OBIEE

*Microstrategy

=*SASgGuide
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Sysvision Portfolio

N C

BB rortugal Telecom

(P] 7]

Telecom Operator

Portugal

CLSU Project - Net Cost of Universal Service

Specification and design of a solution for cost calculation and evaluation of public
obligation service in Portugal Telecom.

Project Objective:
Calculate and provide the obtained amount of CLSU according to the regulator's
decisions (ANACOM) for this purpose

MainTechnologies involved:
=Microsoft SSIS

*Microsoft Sql Server
*Microstrategy




S e Sysvision Portfolio

N C

MSE Project (Strategic Segmentation Model)

BB rortugal Telecom

(P 7]
Specification, design and implementation of a solution to perform a Strategic
Segmentation over Portugal Telecom Customers.
Project objective:
Telecom Operator Classify customers according to engagement with Portugal Telecom services and
products.
Portugal

MainTechnologies involved:
*|IBM DataStage
*Microstrategy

=Qracle
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Sysvision Portfolio

N C

I
@ CVTelecom

Mobile Telecom
Operator

Cape Verde

Analytic CRM

Our consultants was involved in design and implementation of a Business
Intelligence Solution for CVT.

Project objectives:

This solution involves the provision of Analysis Instruments / Reporting on the
topics:

=Contact Center

=Services

=Sales

*Marketing

*Campaigh Management

Main tecnhologies involved:

=Orale Business Intelligence Entreprise Edition
*Informatica Power Center

=*SASGuide

=Oracle
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N C

Business Intelligence Quality Assurance

BB rortugal Telecom

(P] 7]

Sysvision had the responsibility to enssure Quality Assurance for all Businees
Intelligence initiatives developed in Portugal Telecom

Project objective :

*Ensure compliance with deadlines and SLA.

=Ensure compliance with the requirements for the software delivered.
Telecom Operator =Ensure proper compliance according with CMMI standards.
*Management Quality Assurance Team (Bl component)

Portugal =Organization of UAT sessions to achieve project acceptance.

Main tecnhologies involved:
*Microstrategy

*|IBM DataStage
*Informatica PowerCenter
=OBIEE

=Oracle

*HP Quality Center
=*SASGuide




svﬁm Sysvision Portfolio

N C

make the connection Business Intelligence Solution Evoluation

24474

Our consultants was involved in the development of a new Business Intelligence
Solution forMTC.

Project Objectives:

Mobile Telecom =Traffic load optimization to pre-paid business.

Operator =Restructuring of clients model to pre-paid business
=Reloading model revision and pre-paid business vouchers.
Namibia =Billing model revision / Campaigns for the pre-paid business

=Data quality alerts.

Main tecnhologies involved:
*Microstrategy

=QODI

=SASGuide

=Qracle
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s
Fricopy Sales and Management Dashborad

Specification, design and implementation of a Data Mart for Sales Analysis in

Fricopy SARL.
Stat|0nery Retal“er Project objectives:
and Wholesale Provide Fricopy Managemnet with an Aanalytical Tool to in order to possibilite sales

Analysis, trends and forecasts.
Switzerland
MainTechnologies involved:
*Talend

*Microstrategy
=PostgresSQL
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Management Information System (MIS)

? Abl‘l' = Implementation of a Management Information System (MIS), with the bank’s

daily position models and SIBS information. Mobile Analysis features in
MicroStrategy.

= Implementation of Abril Publishing House’s Purchase and Supply System
Publisher and Media = |mplementation of Abril Digital DataMart.

Brazil MainTechnologies involved:
= Microstrategy

= Talend

= MySQL




YV

N

® Bandeirantes Business Intelligence System

BAND = Sysvision participated in the building of TV Bandeirantes’s DW, and has
Prazer em ver. collaborated in MicroStrategy and SQL Server consulting ;

= Sysvision implemented the single view of customer in TV Bandeirantes;

Television Chanel

and Media = Campaign Management System on Planning, Conception and Result Analysis

integrated with Mobile Operational Management applications.

Brazil MainTechnologies involved:
= Microstrategy
= SQLServer
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N C

Itau Data warehouse improvement.

In this project, the process of loading the module's data warehouse of clients of
Ital Bank was evaluated in a comprehensive manner, from the perspective of data
quality.

An analysis of data quality in the source systems of this module was introduced
and an audit of the data loaded in the DW tables was performed to enable a
Bank and Financial comparison of these data with data in source systems.

Services Provider Under this project, a macro-action plan has been set up to make suggestions

and recommendations for next steps in order to optimize and return their
investment in this technological infrastructure.

Brazil

Main technologies involved:
=Oracle
*|IBM DataStage
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Odontoprev Data Warehouse

)
4

Pdﬁns?ﬂrﬁ}f Odontoprev’s entire Data Warehouse and Database Marketing solution was
implemented in record time by Sysvision. It is currently one of the largest systems in
healthcare with over 10 million daily processed registers corresponding to over
30GB if information. The performance reached by this gigantic system clearly
demonstrates Sysvision’s expertise in the field of large data volumes. Other than

Health Care Corporate Data Warehouse, Sysvision implemented a Database Marketing and a Set
of Analysis Modules (Cross & Up Sell) segmentation and profitability calculation
Brazil with Dashboards systems in MicroStrategy.

Main technologies involved:
*Microstrategy
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hd
OdontoPrev

Especialisias em Odomiclogis

Health Care

Brazil

Prisma Model

Sysvision is responsible for the development and operation of a complementary
environment to the Controlling system, which develops managerial applications
such as Accounts receivable, allowance for doubtful accounts, and tax books with
Sysphera.

Sysvision’s also implemented the Prisma Module for customer relationship via WEB,
which includes in depth access to online product orders of over 4.000 registered
clients.

Main technologies involved:
*Microstrategy
=Sysphera
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N
- Campaign Management
vivo

Implementation of the Campaign Management Module,

Project Objectives:

= setup and measurement of campaigns, used directly by the marketing and
product team, which allows an excellent response capacity to changes

Mobile Telecom : )
and actions of competitors.

Operator o
= better customer management, the systematization of the process and the

Brazil implementation of a virtuous cycle applied to campaigns

= enabling continuous improvement of operations

Main technologies involved:
*Microstrategy
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N C

DASA Balanced Scorecard

In DASA, the full scope of work was composed for the assessment of metrics
and indicators of organizational management (with links to the strategic
management model - Balanced Scorecard)

Project objectives:

Health Care = mapping of existing technology environment,
= development of a technological environment that supports the
Brazil needs and found construction of an implementation plan with time

estimates, costs, investments and benefits from each of the proposed initiatives.

Main technologies involved:
*Microstrategy
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N C

Marketing Process Management System

vivo

Implementation of the Marketing Process Management System , which
supports the creation of mechanisms to orchestrate data from

multiple systems, decision support, involved in a given process of marketing
activities (joint scoring systems, segments, tariffs, etc.).

Mobile Telecom

Project objecti :
Operator roject objectives

=Creation of mechanisms for exchanging data between systems, Decision Support,
' according to the process context;

Brazil =Centralization of all the information necessary to marketing activities

=Recording and keeping vital information

*Reduce efforts

*Increase time-to-market

=QOperational efficiency

Main technologies involved:
*Microstrategy
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Danone SAC - General customer service

DANONE

Danone selected Sysvision to implement it’s customers contact channels through
MicroStrategy Solution.

Project Objectives:

Migration of the currently existing analysis platform (in independent systems)
to the MicroStrategy Integrated solution.

In the first phase were considered two modules:

Brazil SAC - General customer service, information requests, service requests, etc..
Sales - Analysis of sales performance indicators across Brazil.

Food and Nutricion

Main technologies involved:
*Microstrategy




-

N C
° Initiatives Panel System
VIVO

Design and implementation of the Initiatives Panel System in VIVO.

Project Objectives:

= provide end users with capabilities for campaign management through a Web

Mobile Telecom interface to create and evaluate initiatives of Relationship Marketing.
Operator
Brazil Main technologies involved:

*Microstrategy
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N L

Business Intelligence Systems
GO Webnotors

Agqui vocé encomira

Sysvision was responsible for the Assessment of Business
Intelligence for the standardization of systems operations.

. Project objective:

Web porjcal in the =Sysvision's work resulted in a strategic roadmap for business

automotive segment . jhe|ligence WebMotors.

=Migration of all ETL processes and DW environment in accordance with the

Brazil plan set.

Main technologies involved:
=*Microstrategy
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N L

Sports Clothes
Retailer

Brazil

Business Intelligence Systems Reestructuration

Sysvision was responsible for the Assessment of Business Intelligence best practises.

Project objective:

Sysvision's work resulted in a strategic roadmap for business intelligence and best
practises to apply.

Migration of all ETL processes and DW environment .

Reports development over new datawarehouse models, with Microstrategy

Main technologies involved:
=*Microstrategy

*Talend

=Oracle

=ODI
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N L

Qlick View Power Users Training Action

m Sysvision was responsible for prepare and provide a training action directed for
CDM Qlikview power users and final users..

Project objective:
Manufacture of soft Provide CDM technical team with the knowledge to operate with Qlickview .

drinks

Main technologies involved:

Mozambique "Qlikview




1 -

‘ﬁgﬁ Cases Globo.com

audiéncia/consumo

Guugh: Analytics

ADOBE' SITECATALYST"
e talend”

distribuicao/promocao *open data solutions

-----

GOt}slt‘ Analytics
Facebook Insights

comercial/finaceiro

3 some g -
Best In Business Intelligence

realmedia

§¥ auditude

outros =
CMA publicacdo =
Cadun — —

Isp




E I'I" 5 WJision

International

B. |. Rede Globo
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=l VIVO 3G [l

®

GRUPLY BANUEIRANTES DE COMUNICACAL

[IESH Agosto 2011 v

11:19

Painel Gerencial

75% @

E )
L3
Atualizado até a data: 11/08/2011

Total Pragas

Exibido* Ind.

Prag",a
Sao Paulo

Exibido* - Analise de Evolucdao Mensal

Campinas

Porto Alegre

"™

Jan/2011  Fev/2011  Mar/2011  Abr/2011  Mai/2011 Jun/2011

Jul/zom

Ago/2011 Acumulado 2011*

m Exibido m Programado m Orcado Exibido

Indicadores* Agosto 2011
Exibido:
Programado: 4.496
Faturado: 4.114

Indicadores Agosto 2011
Faturado x Orgado: 81,3%
Exibido x Orgado: 93,7%
Ocupacao da Grade: 77,7%

1.681

Org¢ado Faturado: 5.058
Orgado Exibido: 5.058
Orgado Exib. Proporcional: 1.795

Reaplicacao* Agosto 2011
Exibido:

Permuta* Agosto 2011
Exibido:
Faturado:
* Valores em milhares

Indicador: Exibido x Orgado Proporcional

0< 80% .>: 80% <= 100% O> 100%

LA X 0 Indic. de Desconto
(X X J

Contatos Comerciais

% Desconto
Geral

% Desconto
Negociado
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Cases Abiril

J Abril T Marcas ]

%Abril

Dashboard | Audigncia | Mercado | Aplicativos Mohile e Tablet | Revistas Digitais | Publicidade

Audiéncia (Diaria)
2200

ol NS NSNS S
(L
1600
P
200 TS
o

26-Fev 28-Few 1-Mar 3-bdar S-blar 7-Mar 9-mar 19-Mar 13-ddar 15-kar 17-bar 19-bdar 21-bdar 23-lar 25-har
27-Few 20-Few Z-Mar d-har G-Mar S-bdar 10-Mar 12-Mar 19-Mar 16-bar 18-hdar 20-Mar 22-hdar 2 ar 26-War
Forte: Google Analytics - Utimas 30 diss - Yalores em mihares

Ranking - Audiéncia (Sites)

16.000

12.000
(o) LY

g.000
PV

4.000
TS

1]

hiddehalhzn Portal ) Contigo Fonl.com Casa Quatro Fodas

Club Afa (Portal) izja.com Capricho Infa
W Ano Aterior W iés Atual Forte: Google Analytics - Walores em milhares - Felh 2012

Ranking - Receita

(=) hés
() Acum

“wizja.com Cortigo Exame “aje Aqui Club Afa (Site)
Casa hddehdulhen Site’ Capricho Infa Quatro Rodas

Aproveitamento de Inventario

1.600M

1.200m

a00ha

Seps1 Octd11 Mowfl Decdd Janfz Febi12
Forite: OA%

Ranking - Mohile Sites
Site 111
Mohile - Playvhoy
Mohile - Caprichao
hahile - Placar
hohile - Abril.com
hohile - Loveteen
Mabile - WIF
Mohile - Weja

PV
2919
540
566
226
1.849
290
26

Forte: Google Analytics - Valores em milhares - Feb 2012

Ranking - Aplicativos Més
Aplicativo
WEJA
Revista Veja
1001 Lugares Guia Gluatro Rodas
BOA FORMA calculadora de calorias
Revista Superinteressante
Revista Exarme
EXAME com

v Acum

Downloads

35.452
35.2149
17.856
10.287
5.002
8.324
8.069
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Estipulante:| 615176:NESTLE BRASIL LTDA

)| Periodo: | 04-2014 a 03-2015

=, 0dontoPrev

Empresa:| Total

v | Vigéncia: | 01,/04/2012

Analise de Beneficiarios |

= Plano _ Total

LL Master CPOV114COLE ¥ v

Procedimentos mais utilizados - Empresa

Rt Interproot,
0,21% R Periapical
i 1,38%
M. Ap. Fo
=L Rad,Panor.5/Tra
2,00% T~
0,19%
Fhice
017%
‘\\Rasp.ﬁlva.fm\s
0.77%
Res.Foto. 2F
“, Profilasiacons
2%
= 0,35%
Res.Foto.1F Orien.Hig, Bucal
0,78%

0,47%

Gestio de Saldde

Analise Econdmica

Ap.Ot. Fx.Met

1,88%

Manut. Ap, Fo

20.35%\

Res.Foto,2F

Procedimentos mais utilizados - Odontoprev

Rot Intberproo:,

2,48%
Rx Periapical

14,45%

Rad. Panoe 5/Tra

2,100%%

\Rasp.&mrm

5.88%

245%
N, Profilzsia/cons
Res.Foto, LF / \ 2
11,35% Orien. Hig.Bucal
5,64%
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Cases T&A
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TOKIOMARINE
SEGURADORA

Cliente:

) e —

Carteira:

TSF

Telefonia Dia Atual
TMA

962
%Abandono

040 080

TSF

Telefonia Més Atual
TMA

0,20

42.678

%Abandono

IDSAC Mensal - Ultimos Dois Anos

05:00

1,31

1.00%

0,80%

0.60%

0,40%

0,20%

0.00%

4%

JAN

FEV M4aR ABR M4l JUN JUL 4GD 3T OUT NOV DEZ

Acionamento
TMCH

Forma

B3%—
5T

17T%
26%

HEletronicosMlelefonico GPS

Servigos TMCH por Hora

B Hic Personalizdo

Personalizado

J-.

M Personalizdo

00:00 04:00 02:00 03:00 0300 0600 0700 0500 0300 10:00
ETHCH Hvolume

Top 10 Servigos
Servigos

110 1200 1300 14:00

QTD Servigos

Distribuigio de Servigos

| PATINS PARA AUTOMOVEIS

Top 10 Eventos

Eventos

Carteira
Ind. Més  Qtd. ano

% Més

| (QUEBRA DE ELETRODOMESTICO

1,81% 746.367

Top 50 Cidades

Niteroi

47

Acionamento WEB
Ind. Més  Qtd. ano

K

% Més

(8,98%) 78.270

Dados Atuaizados em: 25/T/2014 15:46:16

tempo
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| TMCI | TMCH por Cidade I TMCH por Cliente I Variacdo por Cidade J

Indicadores de Tempo Meédio Chegada

tempo Data Referéncia  23/7/2014
S5158T
Tendéncia Tempo Chegada Dia Tempo Previsdo Dia Forma Acesso
§4,12%
Dia Dia LY j
Tempo Chegada 46 49 iﬁ_
Tempo Previsio 51 43 E
MTD MTD LY l 19,75%
Tempo Chegada 48 46 ) 16,13%
T Puevicgn 51 4 .Q s - . M 2 Eletronico WEE B 3 Telefonico & 5 GPS GPS
“CONgiiera o meio Uz [restation raCebel O Sarvigs. ME0 considara 25 Nouvs intsrvengio numana”
Evolugao Mensal Evolugdo Anual
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IV DarAPA

HOME PROGRAMA ST GLOSSARIO

Visdo Nivel 1 Parfil Demogrifico Cadastramento Ativacio Pontuacdo Resgate

(*) Regdo Geografica

) Regdo Adminestratva - S

= Tod Poid o O

) 0 - - -

o 2 Perfil Geral - Pontuacio Bonificada - Origem tstrauﬁcagéo Pontuagao

e A | e ———

aom
) Cadastro Completo oo 0 AE EG WD WED WY WET VRS v

L) Pré-Cadxstro P 200 ANESS SONCDS

Regsdo Geografica S i -
; CADASTRO_LOMALED TAD 82 « 0% SMMIADD
] (Todos) L) QUNI2  0M0MZ 0812 072002 — g TR SO l l l
L!J Acre:AC 02012 042012 08/2012 0872012 ND - LU0 M0
-
/] Algoas: AL : woo 000 200 4000 »5000
‘7 i Poetcs Base B Postos Boeicados TO_Msea PSR TRANGACAD S
(V] Amapé:-AP @ Pornos BaseToal de Pomsos - B Totsl Postos 1 Bontos Base
|V Amazonas: AM w——r—
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|V Caard:CE A 2
8¢ LK
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|V] Distrito Feder8-0F 75 =
|V Espiito Santo:ES ax . o A o
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DASHROARD A PRODUTO O Giobo y

EDITORIA (Todos)

*  Diario Semanal Mensal 03-05-2014

VOLUME

GLOSSARIO

hv

m m PAGINAS VISTAS ORIGEM DE TRAFEGO (VISITAS)

1.148.184 1.327.671 2.240.771

w Diretas
W Busca
68,2% 9,0%:
’ 1'_10;0 W Infoglobo
: ? 0,0%
: : BOUNCE RATE B Globo.com
- 7.9% Redes
5 Sociais
: o 0 13,2% o Outros
32 /,l) 2,0 73 /;J 0.6% : Campanhas
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Cases CVT

ORACLE’

Clientes

Interactive Dashboards

O meu painel
Backup Parceiro

Cadeia de fornecimento e gestdo de encomendas Fidelizagdo Gestdo de dados principais - Customer Hub ~ Marketing Marketing

Vendas

Assisténcia
Service Backup Usage Accelerator

Aprovisionamento e gastos
Projectos Sales Backup

Bem-vindo, Oracle BI Applications Administrator!  Painéis - Answers - Mais produtes ¥ - Configuracdes v - Terminar sessdo

Resumo da conta | Produtos | Equipa | As minhas contas

Opgoes da pagina ¥

Ano de abartura Regido da conta Pais da conta Nome da 30 do fi
2011 v | Executar v v v Executar
Histérico da conta & Contas principais @ _ Actividades da conta
"AlV  Hora da execugdo: 26-04-2011 9:20:49 Hora da execucdo: 26-04-2011 9:20:49 Wil Hors da execugéo: 26-04-2011 9:20:49
N.* de Receitas de Total de receitas de
=N.” de oportunidades abertas plome s LTI e SrEiiioi == de clientes com actividades
B N.° de contas CLIENTE PROF SA 1 $342,00 $0,00 B N.° de clientes com actividades
5 i BARRIGATUM | 7 $200,00 $4.600,00 .20 10,0%
E NELIA ESTROIA 1 $0,00 $3.100,12 § L 2
r @ 2 =
) E NUNO LOFES 47‘ $0,00 $3.000,00 g 16 8.0% E
‘ 24 * 2 NEo especificado | 124 $0,00 $23.867,68 c L <
k=] =1
. L : PAES TAVARES 0 50,00 212 6% o
s, 1) PEDRO MENDES < L ]
Z 16 30 g DE BARROS 0 $0,00 % E
-3 PEDRO TAVARES | 2| 3 8 a0 5
X 2 $0,00 $92.053,45 = ]
z POTENCIAL z r ®
8 15 : 0 0,00
TESTE | | $ 4 2,0%
- POTENCIAL, L
m Teste -
2009 2010 2010 2010 2010 2011 f (4 Registos 1-10 2007 2009 2010 2010 2010 2010 2011 &
a+ ‘ar ‘a2 ‘a3 ‘a4 ‘ar @@ DOk R oo Ay ar ey e e

Modificar - Actualizar

Modificar - Actualizar

Modificar - Actualizar
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Sell Events

ek the cormecicn I

e 5
U C Selling Events Dashboard Revenue
seller l | METRICS | (=) Net Sales (N$) () sales value (O Returns Value () sold items () Returned Items (D selling Events l

Sell Type
S _—————— () Grid (=) Piz | Selected Month: December-2010 | Note: Click on the graphic to select other month
<Sell Type> S |2400,000
sell item Type 2,000,000
L ——— PIH Klein Windhos HH Katuturs 1 600000
Seller Family babiz 1,200,000
|_<Seller Family> v 800,000
400,000
Seller
. a
oan November-2010 December-2010 January-2011
I:‘ KEY ACCOUNTS BPI HOU
[] KEY ACCOUNTS OLYMPIA= W MHGobabis @ MHKatutura . MHEKlein Windhozkm  MH Mazrua Mall
[E] KEY ACCOUNTS SWAKO!
[ mH BRI Sales Person ' | METRICS | (&) Met sales (N$) (O sales Value ) Returns Value () sold ltems O Returned Items (O selling Events l
] MH Gobabis _—_——
[ MH Katima Mulilo (=) Brid () Pie | Sezlzctad Month:December-2010 | 400,000 Note: Click on the graphic to select other month
[ MH Katutura Sales Person et Sales [NS)
-1 MH Keetmanshoon hd JEFFREE I5A4CS 15 384,505,330
300,000
LIELIORY KAURIVI 5 271,268.310
Sales Person SANDRA NGUJAREUA 15 204,724 480
= - RENATHE EISES-GORESES N5 97,693470 | | 200,000
() Tatal 145 958,196,590
[ CHIRLEY ORR
D DALTON STRAUSS 100,000
I:‘ DELTON STRAUSS
Flnomineo manuer [T
o

Movember-2010 December-2010 January-2011

W e s [l WEMORY KA [l REMATHE SESCORESES [l SAMCRA HGULAPEUA

ANALISYS DEFINTIONS
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